Spier Contemporary Opens Up Creativity with New Brand Identity 

Cape Town, August 2009: The Spier Contemporary 2010 has revealed a new brand identity centered on the multi-layered statement; “Open for Art”. In a departure from usual client/creative relationship, Spier Contemporary project custodians, the Africa Centre, convened a team of creative professionals to sit around the table with the project’s production team. Together they unpicked the many layers of the project and work-shopped the central meaning and message that surrounds this distinctly South African art biennale and national art development project. Beyond the campaign, the creative and conceptual branding process ultimately presented an opportunity not only to challenge the traditional spaces in which art exists, but also to reinvent the client/creative relationship.

The Spier Contemporary project manager, Farzanah Badsha explains the thinking: “Due to the nature of the project we felt that it was important to have a more direct dialogue between creative team and client than is possible in the conventional agency structure. This ‘risk’ paid off. We are delighted that this collaborative creative process has resulted in a stimulating, instantly identifiable campaign that truly encapsulates the philosophy and scope of the project.” 
The collaborative creative team is made up of graphic designer Kevin Flood (of Creative Flood), copywriter Theo Erasmus (of Membrane), web designer James Mentz (of Tenacity Works) and the Spier Contemporary project team.

Together the creative collaboration honed a strong and simple, yet pliable message that could communicate to artists and audiences across both the submission and exhibition phases of the project. Looking closely at the egalitarian nature of the project and its many layers, the word ‘open’ encapsulates the projects values and objectives. Developing this further, ‘Open for Art’ conveyed the project’s core objectives perfectly. 

The Africa Centre wanted to communicate that the Spier Contemporary was the country’s most democratic art project. It has few limitations to entry and encourages the submission of all art mediums in the contemporary genre. With R1.2 million worth of prize money, the Spier Contemporary will also open up opportunities for artists. Nationwide arts developmental workshops ensure that the possibilities of art as a career are opened to a national pool of talent. Finally, the Spier Contemporary 2010 is set to open South African minds with a quintessential expression of South Africa’s cultural mood. 

The universal symbol of a pair of scissors cutting orderly perforation marks was chosen as the central moniker of Spier Contemporary 2010’s ‘Open for Art’ campaign message. Creative Director, Kevin Flood identified that the core challenge was to encapsulate a complex conceptual competition in an open, transparent and non prescriptive way. “It needed to speak to all levels of South African society from the high art intellect to the general public. We chose a single cohesive idea, which would be instantly recognisable and communicate the Spier Contemporary as a brand. In turn, it needed to be flexible enough to live across different forms of media, from traditional print, to ambient and electronic”.
With little budget for traditional advertising mediums, the Spier Contemporary 2010’s ‘Open for Art’, will be looking for organic opportunities within the media space. An ambient campaign is planned for spontaneous outdoor installations and it is planned that the brand statement will be investigated online through a series of social networking interventions. The simple brand feel and uncluttered statement will be carried across all marketing collateral and possibly extended into a campaign element which allows the public to interact with and define the brand further.

The Spier Contemporary invites the submission of any new creative work in any medium. This includes animation, graphic design, illustration and product design. For more information, please visit www.spiercontemporary.co.za.
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ABOUT SPIER CONTEMPORARY 2010 

The Spier Contemporary has been conceived to provide a platform for visual and performance artists to show their work, uncompromised by the limitations of technology, space and access. Artists in South Africa work under extremely varied conditions and see from radically different perspectives. These differences are what define our collective identity and unique social and cultural landscape. The Spier Contemporary provides a platform for exploring our diversity, giving audiences insights into our complexity and thus contributing to our understanding of difference. 

For more information – www.spiercontemporary.co.za 

ABOUT THE AFRICA CENTRE 

The Africa Centre is a not-for-profit organisation dedicated to the promotion and development of contemporary African arts and cultural practices. In addition to the Spier Contemporary, the Africa Centre conducts three annual festivals in Cape Town: Infecting the City (performance art), Badilisha Poetry X-change (poetry) and the Pan-African Space Station (music); as well as an artist-in-residency programme based in Senegal, Nigeria, Democratic Republic of Congo and South Africa – SPARCK – Space for Pan-African Research, Creation and Knowledge.

For more information – www.africacentre.net 

